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MISSION STATEMENT

Strengthen Reno’s arts industry, foster its civic identity and 
enhance its national image, thereby creating a climate for 

the cultural and economic rebirth of our region.
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EXECUTIVE SUMMARY

BEGINNING WITH A BANG
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For the 12th year running, Artown has created a spectacle of arts and culture for the citizens of 
Reno and visitors from around the world. Every year, Artown celebrates the arts in every form 
and medium, delivering outstanding performances and breathtaking shows and exhibits. From 
children’s theater to world-renowned ballets, from art exhibits to outdoor concerts, Artown has 
brought out the best in Reno through its passion and appreciation for the arts.

Throughout its history, Artown has refined, revamped and re-invented the festival, never resting 
on its success or taking its audience for granted. All year organizers listened to the citizens and 
visitors of Reno and took into consideration any aspects of the festival that could make it better 
come July. In keeping Artown fresh, even the poster for 2007 was different. For the first time, 
the signature pieces for the festival were created by a photographer. Nationally acclaimed Reno 
photographer Jeff Ross took the mission of creating a piece that represents the spirit and es-
sence of the festival and turned it into a stunning black and white series.

The 31 days of July are the most creative in the region, and this year was no exception. More 
than 350,000 people enjoyed more than 350 citywide exhibits and performances, partnering with 
some 100 organizations in more than 100 locations. Opening night alone brought 5,000 people 
downtown and exemplified the synergy that makes the festival (and the city) great.

Opening night began at City Plaza. There were 5,000 in attendance to see MarchFourth Marching 
Band kick off the event with dynamic music, wild costumes and even stilts. A parade continued 
through downtown, past Harrah’s and The Montage, and into Wingfield Park where many of the 
generous folks who donated and helped make this midsummer night’s dream come true  
gathered. When the parade led the people into the park, Australia’s Strange Fruit gave the  
audience a spectacular aerial show. On stage, Cyro Baptista drummed his Brazilian beats,  
incorporating sounds from around the globe.  After a second and illuminated performance by 
Australia’s Strange Fruit, the parade turned back on its original route, heading back to City Plaza 
where the Reno group, Controlled Burn glowed their way into the audience’s imaginations with 
death-defying fire dances. And that was only July 1st.

Artown has been successful since its inception. But it has never been an easy road. Like so 
many other cities across the country, downtown Reno in 1996 was facing an identity crisis of           
major scale, with once thriving casinos closing their doors and vacant properties, overlooked and 
abandoned, dotting nearly every block. Locals and tourists alike avoided the city’s core making 
the idea of a national arts festival being held here so much more a dream. But with the cour-
age, commitment and cooperation of locals and city leaders alike, Artown was born, taking Reno 
from rundown to re-invented, almost overnight. That first year, 30,000 people participated, and      
Artown has thrived ever since, proving the successful combination of artistic collaboration,     
citywide pride, and local and national talent can and does make a difference.    

“Artown was awesome!  I live up the street from Wingfield, so I spent a lot of time at the park.  
It was great, I didn’t want it to end.”

-Jamie Agee, The Bauserman Group



[ 9 ] 2007 Final Report

ARTOWN BY THE NUMBERS

• Nearly 100 volunteers gave of their time to the Artown produced festival events.
• We estimate that 48,450 people from out of town attended the Artown Festival – an increase  
 of approximately 15,500 people from 2006.
• 80% of attendees said they were more likely to support a business that supported the arts.
• 77% of Artown attendees own their own home.
• 91% of Artown attendees use the internet.
• Unique visits to www.renoisartown.com were up 32% from 2006.
• 87% of attendees stated that they would be more likely to attend more cultural events in the  
 next year due to their Artown experience.
• Artown total attendance jumped by 65,000 from last year due to the increased number of   
 events and capacity houses.
• 68% of Artown events were free to the public.

Crowd at Artown Family Series performance.  Photo by Tom Bourke.



HEADLINES AND HIGHLIGHTS
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Artown organizers wanted to recognize the visitors to this festival for their dedication to and  
passion for the arts.  As Artown’s Web site, www.renoisartown.com, says: “Without you there’d 
be far less laughter, far fewer smiles, and a serious absence of enlightenment and spirit. Without 
you, we’d be without Artown. For your role, we applaud.”

This mutual admiration between organizer, performer and spectator is what makes Artown 
great, and, in this respect, this year’s performances were Artown’s gifts to those in attendance.     
Highlights included:
• POPS on the River, featuring the Reno Philharmonic Orchestra, directed by Maestro 
 Barry Jekowski, astonished the crowd in Wingfield Park on July 7, wrapping up the first week  
 of festivities. 
• Pink Martini wooed a packed house with their international sounds during their second 
 appearance at Artown. 
• Proud parents and eager audience members were once again enchanted by the Missoula   
 Children’s Theatre production of Cinderella, a cast of entirely local young actors. 
• American Ballet Theatre, one of the most well-respected dance companies in the world, awed  
 audiences in its northern Nevada premier.
• The Grand Sierra Resort hosted the quintessential jazz legend, Herbie Hancock, and his         
 refined, smooth melodies to kick off the second half of Artown.
• Poncho Sanchez took his Afro-Cuban sounds to those in attendance on July 21 on The Plaza  
 at Harrah’s.
• Coeur d’Alene Art Auction, the world’s largest auction of fine western, wildlife and sporting  
 art gallery, found its way to a welcoming crowd on July 28, moving $35 million dollars of art  
 in four hours.  
• The Artown Art Market every Friday enabled artists to display and sell their work for          
 passersby on West Street Plaza.
• On display at the Nevada Museum of Art was Deborah Butterfield’s beautifully crafted model  
 horses from scrap metal and wood.
• Chautauqua featured many historical characters under its tent, including John 
 Steinbeck, Giovanni Boccaccio and Sir Thomas Malory, to name a few. This year they          
 “explored the nature of creativity” in this wildly entertaining and deeply intellectual show   
 for all ages.
• Drum, Dance and Digeridoo Festival enthralled participants and onlookers to Asha Belly   
 Dancers, Controlled Burn and a vast variety of musical styles.
• Let’s not forget the amazingly talented Indigo Girls who performed at John Ascuaga’s Nugget.
• Hell’s Kitchen Dance featuring Mikhail Baryshnikov and Company offered a stunning           
 performance for two packed audiences, delivering thrills and artistic beauty with every step.

Hell’s Kitchen Dance with Mikhail Baryshnikov. 
Photo by Stephanie Berger



ARTOWN MAKES A NATIONAL IMPRESSION
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Part of the Artown mission is to change the way Reno is seen by the rest of nation. The national 
image of the region has been permanently changed through efforts such as the following: 

• Artown staff attends two major booking conferences annually (one on the West Coast and   
 one in New York). At both of these conferences, Mario Garcia Durham, Director of    
 Presenting for the National Endowment for the Arts had invited Artown Executive Director,   
 Beth Macmillan to participate in panel discussions about festivals and these included: 

 o Outdoor Festivals and Programs 101. This session is for individuals and organizations 
  interested in an introduction to this part of the field. It is also of interest to those who   
  have just started an outdoor festival or programs, or are contemplating starting one in  
  their city or community. 
 o Spotlight on Western Outdoor Festivals and Programs. Artown was one of four festivals  
  spotlighted.
 o Information Exchange Round Table. During this “led” round table discussion, participants  
  have the opportunity to ask questions or offer advice to their colleagues on a range of   
  topics and issues, including marketing, fundraising, audience development, festival    
  logistics and more. 

• Artown has managed to attract artists who may not otherwise visit a community of Reno’s  
 size, or who have never been to the area before. Examples include: 

 o American Ballet Theatre (Northern Nevada premiere); 
 o The only West Coast stop of the Hell’s Kitchen Dance with Mikhail Baryshnikov tour; 
 o Herbie Hancock, who has not played here for more than 20 years. 

These artists become Reno’s ambassadors when working in other cities and countries.  Due to 
the warm hospitality they experience, they cannot wait to return.

• Artown public relations efforts have penetrated national reach due to the caliber    
 of artists the festival has attracted and the PR firm with whom it contracts. Some             
 examples of publications featuring Artown include three in-flight magazines (Southwest,   
 Delta and Alaska), San Francisco Chronicle, L.A. Times and the Seattle Gay News.
• Assistance by the Nevada Arts Council enabled Artown to receive its first ever National   
 Endowment for the Arts funding through the American Masterpieces Grant which funded   
 American Ballet Theatre.  National Endowment funding offers financial support and an   
 endorsement that raises the credibility with which Artown is viewed on a national level.  
• Networking with other summer presenters. Some organizations with whom the festival       
 networks include Hollywood Bowl, Ann Arbor Summer Festival, Stern Grove Festival, Yerba  
 Buena Gardens Festival and Grand Performers aligns Artown with artists who it may not     
 otherwise be able to book. 

“...Thanks again, you guys are all so warm and well organized!  Perfect combination!
-Eleonora Alberto, Manager for Cyro Baptista

“Herbie said that it was a great show, and it was fun to work on that very big stage.”
-Herbie Hancock’s daughter, Jessica Hancock



ARTOWN’S NEW ATTRACTIONS
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Twelve years, Artown is still charming visitors and instilling pride in locals. 
New to Artown in 2007:

• The spotlight was on Reno City Plaza, a new addition to the Artown world, where many   
 artists showcased their talents. And on June 16th, Artown joined Chalk the Walk, during an  
 Artown preview event, on the Plaza to create yet another one of the seemingly endless   
 venues for artists in the area.
• The American Songbook Series, free for four Monday night performances at the Robert Z.   
 Hawkins Amphitheatre, filled the seating area, creating magical moments not soon to be  
 forgotten.
• Artown’s Art Market gave an outlet to local and regional artists to showcase and sell their   
 work to passersby, creating a name in Reno’s art scene.
• July 4th was an extra special night when Star Spangled Sparks and John Ascuaga’s Nugget  
 delivered an atmosphere most fitting for our Nation’s Birthday (Artown created the same   
 ambience in Sparks with Artown’s Discover the Arts’ debut).
• River School cultivated a medium for local artists this year, including Martina Young in Grace  
 by River’s Edge, a show which had an encore performance during the first week of August.
• Michael Bublé, the silken-voiced swooner and his sweet melodious creations, attracted fans  
 by the hordes and proudly swung open the doors of Reno Event Center to Artown.
• Artown has never forgotten the many cultures who make up Reno and Northern      
 Nevada.  Organizers proudly extended their reach into Basque, Celtic, Hawaiian, Cuban,   
 Argentinean, Japanese, African-American, Brazilian, Italian, Jewish, African, Australian,   
 Indian, Native American and American cultures.

MarchFourth Marching Band parading through downtown Reno on Artown’s Opening Night. 
Photo by Melisse Rosete-Wolfe
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VOLUNTEER GIVING
What is Artown without the selfless sacrifice of those passionate individuals with nothing but  
Artown’s success on their minds? The volunteers once again were an invaluable part of this 
year’s festivities. Nearly 100 individuals volunteered this year, making every event run smoothly. 
Volunteers facilitated the following:

• Organizing and aiding artists in the first-ever Artown Art Market on West Street Plaza   
 every Friday night.
• Distributing marketing materials such as the Little Book, posters and mailings.
• Manning information booths, helping enforce park rules, coordinating seating, taking            
 surveys and acting as ambassadors for Artown with the public.
• Transporting necessary supplies to and from events.
• Working with security and city officials to ensure the safety and comfort of our patrons.
• Helping with the children in the Discover the Arts weekday program.

But Artown volunteers were more than individuals donating their time and energy to this lofty 
project. Local and national affiliate groups lent their services as well:

• Big Brothers and Big Sisters volunteered to work the American Songbook Series each   
 Monday night during the festival.
• Easter Seals Sierra Nevada distributed the Little Book of Artown to patrons.
• Dedicated IGT volunteers helped on Opening and Closing Night as well as during the Family  
 Series.
• Reno Active 20-30s club made the extra effort to ensure Friday nights’ Rollin’ on the River   
 and Movies in the Park events were entertaining and safe.
• The Newcomers again provided quality volunteers for many events.
• Dancers from Sierra Nevada Ballet, In Motion Studios, Fascinating Rhythm Dance Studio and  
 the Nevada Dance Academy donated their time to the American Ballet Theater and Hell’s   
 Kitchen Dance performances.

Children making leis at Discover the Arts.  Photo by Victor Leyba.
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Artown volunteers donated a combined total of over 1,000 hours.

Lead Volunteers 
Ezzy Dame
Gerry Taylor
Judy Carlson
Rock Jarzynka

Volunteers
Alexa Bernal
Ana Rodriguez
Barbara Hartman
Berry Glover 
Bill Neidinger
Brad Hellwig
Brigitta Sabels
Caleb Davis
Carleen Ernest
Catherine Eichemueller
Cathy Brown
Chad Dunwick
Chelsea Comeaux
Chris Eichemueller
Chris Waizman
Corrie Cortez
Cynthia Sieker
Darlene Koepnick
Dawn Overbay
Destiny Boals
Diane France
Dianne Cheseldine
Diane Smith
Donna Fulkerson
Donna Unruh 
Eileen Seer
Emily Lore
Eric Sheetz
Erika Boals
Ernie Baragar
Eugene Aelague 
Faun Parks
Gail Liorgg
Ginnie & Bob Kersey
Hillary Smith
Holly Wilson
Jan Campell
Janet Buckley
Janet Pirozzi
Janet Siciliano
Jennifer Benedict
Jim Morrison
Joe Timmins
Justin Andrews
Karen Bayless

Kathie Roberts
Kathy Drake
Kathy Dyer
Ken Langdon
Ken Miller
Kimberly Olsen-Beers
Kristy Holbrook
Larry & CJ Walters
Larry Smith
Lauren Kersey
Leah Davis
Lea Unruh
Linda Jarzynka
Linda Langdon
Linda Nelson
Linda Wildman
Lisa Engle
Liz Boen
Lynn Mahannah
Marcus Mello
Marge Greenfield
Marilyn King
Martin Spatz
Mary Francis
Melanie Scott

Mikela Rives
Monica Carpo
Pat Jarzynka
Peter Andrews
Phillip Beers
Randy Hawkins
Rene Andrews
Rita Malkin
Robert Wildman
Robin Andrews
Sarah Britt
Scott Malone
Sheila Megan
Shelby & Robert Thistlewhite
Sherri Russel
Seema Bhardwij
Stan Caspersen
Stephanie Olijar
Stephanie Wrightsman
Suzanne McMann
Ted Nelson
Tom Burke
Tracy Candela
Valerie Entler
Virginia Robertson

Artown volunteers in City Plaza 
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Ageless Repertory Theater, First United Methodist 
Church and the downtown Sparks library

Ageless Repertory Theater            
productions

Artouring and Nevada Museum of Art Open Studio Tours

Artown and John Ascuaga’s Nugget
  

Star Spangled Sparks: Strange Fruit 
and MarchFourth Marching Band

Artown and Men Wielding Fire Food and Beverages at Park Events

Artown and Northern Nevada Black Cultural Awareness 
Society

Ailey II

Artown and University of Nevada, Reno College of     
Liberal Arts

Movies in The Park

Artown and Waterfront Plaza Artown offices

Artown, Circus Circus and TheatreWorks of Northern 
Nevada

Artown Family Series                    
programming

Artown, City of Reno, MarchFourth Marching Band, 
Harrah’s, The Montage, Willie Davis (The International 
Chicken Wing Society), Jill Snyder and Pat and Jenny 
Herz

Artown Opening Night Parade

Artown, Coyote Puppet Theatre, Wing & A Prayer Dance 
Company, University of Nevada Reno’s  Theatre Department, 
Kaulana Na Pua O Hula, Great Basin Chautauqua, Wafu 
Theatre, Theatre Works, Nevada Museum of Art, Center 
of Cultural Diversity, Sierra Watercolor Society, Nevada 
Mining Association, Sierra Nevada Children’s Choir and 
Flips Gymnastics

Discover The Arts

Artown, EDAWN, Grant Thornton and McDonald, 
Carano, Wilson

EDAWN Summer Social

Artown, Eldorado Hotel Casino and The City of Reno 
Youth Council

4th Annual Reno Idol Competition

Artown, IGT, Reno Active 20/30s, Big Brothers Big 
Sisters of Northern Nevada, Newcomers,  Fascinating 
Rhythm Dance Studio, Sierra Nevada Ballet, Black Rock 
Dance Company and Nevada Dance Academy

Volunteers at Artown Produced Events

Artown, Nevada Home, Northern Nevada Business 
Weekly and MacLean Financial Group

Water and Rails Tours

Collaborators Event

COLLABORATIONS
Artown has always been built on collaborations.  In 2007 Artown had a number of interest-
ing partnerships that elevated the level of artistic quality and community involvement in the      
festival.
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Artown, Sierra Pacific Power Company, Reno-Tahoe     
International Airport and RSCVA

Airport signage

Artown, The Montage and Men Wielding Fire Artown Press Conference

Artown, the Reno Pops Orchestra, Susan Olenwine and 
Jennifer Tibben-Lemke  

American Songbook Series

Champagne and Bacon Productions, Club Underground 
and Drum, Dance, and Didgeridoo festival

Convergence

First United Methodist Church and Washoe Arc Beauty without Borders visual art, per-
formance art and fashion showcase

First United Methodist Church, area musicians and    
artists

Exhibit and 18 Events at First United 
Methodist Church

Food Bank of Northern Nevada, the Reno Jazz           
Orchestra and Empty Bowls

Food for The Soul World Music

Reno Little Theater and University of Nevada, Reno Godspell

Sands Regency Hotel Casino, Reno Blues Society and 
For The Love of Jazz

Poolside concerts at the Sands

Sierra Water Color Society and Renown Medical Center Sierra Water Color Society’s Art for 
Healing

Silver Legacy and the Reno Philharmonic Orchestra Silver Legacy 12th Birthday Celebra-
tion

St. Mary’s Art Center and Barnes & Noble Conversations with the Artists

The River School and local artists Exhibit and 10 events at the River 
School

TheatreWorks of Northern Nevada, Truckee Meadows 
Community College, SPCA, Humane Society of Northern 
Nevada and Reno Animal Control

DogMusic

Collaborators Event

COLLABORATIONS (Continued)

Truckee Meadows Quilters and The Washoe County     
Library System

Art Through a Quilter’s Eyes

Washoe County and local musicians The North Valleys and Lazy 5      
Summer Music Series

Washoe County Concert Association and The Northern 
Nevada Music Teachers Association

Steinway Series

Artown, Reno Rodeo, Tour de Nez, Nevada Museum of Art,          
Riverwalk Merchants Association, City of Reno and Erika O’Malley

Chalk The Walk
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ARTOWN REACHING OUT

•  American Ballet Theatre (ABT) conducted:
  o Masterclasses for 60 local dancers.
  o The opportunity for local dancers to observe ABT company class on stage.
•  Missoula Children’s Theatre conducted a six-day residency that included:
  o Sixty local children participating in a full week of rehearsals which culminated in a          
   production of Cinderella at the Nightingale Concert Hall.
  o Twenty theatre workshops were conducted in six venues including at-risk* schools and  
   the Boys and Girls Club of the Truckee Meadows.  Over 400 children participated in these  
   workshops. (*92% of children qualify for free and reduced lunches.  These schools also  
   offer their students free and reduced breakfasts and dinners.)
•  Every weekday during July, Artown’s Discover the Arts Program continued to offer creative   
  and inspiring artistic experiences to more than 3,385 children every weekday during July.
•  10,200 flyers advertising family and youth arts programming were distributed throughout   
  Washoe County schools.
•  Circus Circus Hotel and Casino conducted a Future Artists Competition throughout all area   
  schools (K – 8).  Five winners were selected from three age categories.  Many awards were  
  given, including $1,100 to individuals and $3,300 to school art programs.
•  The musical DogMusic was produced by Theatre Works of Northern Nevada and Truckee   
  Meadows Community College.  $2,000 was raised for Nevada Humane Society and several   
  dogs were adopted as a result of this collaboration.  
•  Water and Rails garden art tours raised $54,000 for Amyotrophic Lateral Sclerosis and $2,010  
  towards Artown programming in 2008.
•  Artown representatives met with activity coordinators from assisted living centers to           
  discuss Artown events and senior block booking opportunities.  A senior outreach committee  
  is planned for the future and Artown will coordinate festival scheduling with the           
  committee.

ARTOWN STILL MAKING A STATEMENT

Artown is coming off an extremely successful 2007 year. Throughout its history, the July         
celebration has won numerous awards highlighting its contributions to the nation’s art scene and 
also to Reno’s local identity. Just over a decade ago, Reno’s identity was collapsing, but Artown 
brought it back from disillusionment only to catapult it to the forefront of America’s art world.

Artown organizers have one message to deliver to, essentially, the world. The arts are thriv-
ing in Reno, as is quite evident in the steady (and staggering) attendance numbers each year. 
These numbers give rise to a wealth of benefits for the City of Reno and surrounding communi-
ties as more than a quarter of a million people flock to northern Nevada each July to soak in the      
passion. It comes as no surprise that Artown has once again surpassed itself in the number of 
visitors, volunteers, artists and performers.

And it should come as no surprise to expect anything less for next year.

Artown is for everyone.  One of our goals in 2007 was to reach an even broader, more diverse 
audience than in years past.  The following efforts were made to diversify and grow Artown 
audiences:
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SPONSORSHIP / SUPPORT

OUR MAJOR FUNDER: THE CITY OF RENO
“Artown 2007 has been the best year ever!  It continues to grow and is a wonderful addition to 

our community.  Our residents and visitors love it.”
-Charles McNeely, Reno City Manager

Since Artown’s inception 12 years ago, the City of Reno continues to be its principal supporter. 
Artown, a month long celebration of performers, visual arts  and culture, filled venues with      
enthusiastic audiences throughout the month of July.  The foresight and leadership demonstrated 
by the Mayor, City Council, City Manager and staff in support of the arts and Artown provides the 
atmosphere to challenge ourselves to continue to grow and to flourish.

CITY OF RENO
Bob Cashell, Mayor
Davie Aiazzi, Councilman
Pierre Hascheff, Councilman
Sharon Zadra, Councilwoman

Total City of Reno Contribution (cash and in-kind):  $244,300

An additional $44,008 in cultural grants were awarded by the City of Reno and are included in the 
presenter budgets.
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Dan Gustin, Councilman
Jessica Sferrazza, Councilwoman
Dwight Dortch, Councilman
Charles McNeely, City Manager

“We love Reno.  The first time we ever came to Reno, we went downtown to some parties         
afterwards, and it was amazing to see half the city council in the street at midnight.”

-Thomas Lauderdale, Pink Martini Pianist and Bandleader



FESTIVAL SPONSORS
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The generosity of our Festival Sponsors has helped Artown make a significant impact on arts and 
culture in Reno.  We are honored to partner with the following corporate contributors:

“I and the Nevada Mining Association have thoroughly enjoyed this year’s Artown events.  This is 
our second year of sponsorship, and I believe the Staff and the Board have exceeded even last 
year’s fabulous effort.  We appreciated the very obvious effort all involved with Artown put forth 
to recognize the sponsors.  This has been a high value relationship for the Nevada Mining Associa-
tion.  The growth of Reno’s art and cultural community is something that makes living in North-
ern Nevada particularly good.  Artown is a tremendous catalyst in our community.  Thank you.”

-Russ Fields, President, Nevada Mining Association

Total Festival Sponsor Cash Contribution:  $175,000

MEDIA SPONSORS

Thanks to our media partners, the public was kept well informed and up-to-date on the events 
during the month of July.  Artown applauds the continuing support of:

Total Media Value:  $592,803

“Artown is such an asset to our community.  It brings in a month of world-class artists and per-
formers for our local community to deepen our culture.  It truly has been our honor to be the 
television sponsor of Artown.  We thank you for another successful year.”
        – Jennifer Rogers, KOLO Executive Producer



FOUNDATIONS AND GOVERNMENT AGENCIES

EVENT SPONSORS
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Thanks to the philosophy of raising the quality of life for all through arts and education, we    
recognize our valued foundations and government agency sponsors:

Bretzlaff Foundation
Charles H. Stout Foundation
Chartrand Foundation
Community Foundation of Western Nevada
E. L. Cord Foundation
E. L. Wiegand Foundation
Gabelli Foundation

Total Foundations and Government Agency Cash Contribution:  $233,141

The Artown produced event sponsors help make it possible for Artown to offer our community 
world-class events featuring national and international artists.  Artown salutes the following  
businesses, foundations and individuals:
Ailey II
 KOLO
 Sands Regency
American Ballet Theatre*
 American Ballet Theatre
 Grand Sierra Resort
 IGT
 National Endowment for the Arts
 Wells Fargo Foundation
American Songbook Series*
 Lennar
 Robert Z. Hawkins Foundation
 Sands Regency
 Washoe County
Closing Night
 Fuzio Universal Pasta
 RSCVA
Discover the Arts
 Lemelson Education & Assistance Program
 Northern Nevada Dairymen
Family Series
 Circus-Circus an MGM Mirage Co.
 Model Dairy
 Renown Health
 Sands Regency
 Thelma & Thomas Hart Foundation

Total Artown Produced Event Sponsor Cash Contribution:  $117,500

Total Artown Produced Event In-Kind Contribution:  $152,397

Total Artown Produced Event Ticket Sales:   $364,845

Lemelson Education & Assistance Program                           
Leonette Foundation
Nevada Arts Council
National Endowment for the Arts
Robert Z. Hawkins Foundation
Thelma & Thomas Hart Foundation
Wells Fargo Foundation

Hell’s Kitchen Dance featuring 
Mikhail Baryshnikov
 Eldorado Hotel Casino
 IGT
 Warren, Jale & Warren Edward Trepp
 Joan Gibb
Herbie Hancock
 Grand Sierra Resort
 KJZS
 KTHX
Missoula Children’s Theatre
 Countrywide Home Loans
 Leonette Foundation
Movies in the Park
 Nevada Alumni Association
Opening Night*
 City of Reno Arts & Culture Commission
 GameTech International
 Harrah’s Reno
 John Ascuaga’s Nugget
 Pacific West Companies
 Sands Regency
Pink Martini*
 Rapscallion Seafood House & Bar
 U. S. Bank

 
* Pianos sponsored by Steinway & Sons



LITTLE BOOK SPONSOR

OTHER CASH CONTRIBUTIONS
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Back by popular demand, our audience voted the Little Book of Artown as the most popular 
choice for obtaining comprehensive festival information in an easy-to-navigate format.  We   
commend our Little Book of Artown sponsor:     

U.S. Bank

Total Little Book Sponsor Cash Contribution:  $15,000

TOTAL VALUE IN-KIND CONTRIBUTIONS
Excluding Media and Events In-Kind:  $51,760

MacLean Financial Group
U.S. Bank
Waterfront Towers

“Our organization has been searching for an event that provides a little something for alumni of 
all ages and their families to enjoy.  Artown has become that event for us.”

-Amy Carothers, Director of Alumni Relations, University of Nevada, Reno

“Thank you Artown!!  What a blessing for 
Reno-ites who don’t have resources to see/
pay for culture and/or such entertainment.”

-U.S. Bank Picnic Winner

“THUMBS UP...Artown organizers:  Anyone who’s ever studies the Little Black Book trying to 
decide which events to attend knows what an amazing job the Artown folks have done to put a 
month’s worth of programs together year after year.
The annual festival has changed the way people think about Reno, including many who have 
lived here for many years.  It’s quite an accomplishment, and they deserve to be proud.”
-The Opinion of the RGJ Editorial Board, printed July 31, 2007, Reno Gazette Journal Newspaper

Total Value of Other Cash Contributions:  $81,551

U.S. Bank Five-Star Experience winner enjoying an 
Artown performance in Wingfield Park.



July 3, 2007
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THE FOLLOWING IN-KIND, PRESENTER’S, INDIVIDUALS,  AND       
ORGANIZATIONS ALSO CONTRIBUTED:
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A.Carlisle
A.V.A. Ballet Theatre
Ageless Repertory Theater
All American Song & Piano
American Linen Supply Co.
American River Packaging
Argenta
Artouring
Asha Belly Dancers
Bantu Spirit
Barnes & Noble Booksellers
Black Rock Dance Company
Bruka Theatre
C.J. Walters
Champagne and Bacon 
   Productions
Charles Schwab Bank
Chris Christiansen
Church Fine Arts Building
Circus Circus Mezzanine
City of Reno Youth City Council
City Plaza
Claynichols
Club Underground
Connections Gallery
Controlled Burn
Creative Performing Arts Center
CSG Direct
D.G. Menchetti Young 
   Shakespeare Program
Dee Dee Remaklus
Digital Mixed Media Studios
Dream Imaging
Eagle Valley Gallery
Eldorado Hotel Casino - Gold Room Gallery
Eldorado Hotel Casino - Showroom
Erika O’Malley
Family Promise
Fascinating Rhythm
First United Methodist Church
Fleischmann Planetarium & Science Center
Flips Gymnastics
Food Bank of Northern Nevada
For the Love of Jazz
Frankie Vigil
Friends of Washoe County Library
Geoffrey Nelson
Grace & Company
Henry Sosnowski
Hickman Brass
Historic Reno Preservation Society
Holly Waltz-Watkins
InnerRhythms Dance Theatre
Jamie Agee
Jeff Ross

Jessica Kerivan
Jessica Robley
Jill Snyder
John Ascuaga’s Nugget Showroom
John Ben Snow Memorial Trust Art Gallery
Kelly Iacovelli
Kia Saunders
La Bussola  
Lady Jill Mueller
Lake Tahoe Shakespeare Festival
Lakeside Community Church
Latimer Art Club
Lavendar Ridge Ranch
Lazy 5 Regional Park
Lenox Barns
Magic Underground
Manal Topposado
Mark and Kat Deering
Mark Simons
Mayberry Landing
McCarran Mansion
McKinley Arts and Culture Center  
Melisse Rosette-Wolfe
Men Wielding Fire
Metro Gallery - City Hall
Miguel Ribera Park
National Automobile Museum
National Bowling Stadium
Nell J. Redfield Performing Arts Center
Nettie Oliverio
Nevada Historical Society
Nevada Humanities
Nevada Museum of Art
Nevada Office Machines
Nevada Stamp Study Society
Nevada Tango Society
Never Ender Gallery
Nightingale Concert Hall
North Valleys Regional Park
Northern Nevada Black Cultural          
   Awareness Society
Northern Nevada Bluegrass Association 
Northern Nevada Teachers Association
Northwest Reno Library Art Gallery
Pat & Jenny Herz
Paula Smith-Dermody
Petfolio Magazine
Pioneer Center for the Performing Arts
Rancho San Rafael Regional Park
Redfield Proscenium Theatre 
Reno Blues Society
Reno Events Center
Reno High School
Reno Irish Dance Company
Reno Jazz Orchestra

Reno Little Theater
Reno Muni Band
Reno Philharmonic
Reno Philharmonic Guild
Reno Pops Orchestra
Reno Portrait Society
Reno Rodeo Association
Reno Sparks Convention Center
Reno-Tahoe International Airport
Renown Regional Medical Center
River School
River Walk Merchants Association
Robert Z. Hawkins Amphitheater
Sands Regency Pool 
Shanti Shanti
Sheppard Fine Arts Gallery
Sierra Arts Gallery
Sierra Nevada Ballet
Sierra Nevada Guitar Society
Sierra Watercolor Society
Silver Legacy Resort Casino
Silver Sage Artists
St Marys Art Center
Stremmel Gallery
The Grand Sierra Resort Grand Theatre
The Grand Sierra Resort Summit Pavillon
The Green Room
The Platt Brothers
The Plaza at Harrah’s Reno
TheatreWorks of Northern Nevada
Tholl Fencing
Tim Jones
TOCCATA
Tom Bourke
Trinity Episcopal Church
Truckee Meadows Community College Art     
   Gallery
Truckee Meadows Community College 
   Theater Department
Truckee Meadows Quilters
Truckee River Walk
University of Nevada, Reno College of Liberal   
   Arts
University of Nevada, Reno School of the Arts
Victorian Square
VSA arts of Nevada
Washoe Arc
Washoe County Concerts Association
Washoe County Library System
West Street Plaza
Wilbur D. May Museum
Wildflower Village
Wingfield Park
Word Of Life Ministries, Inc
Zazpiak Bat Reno Basque Club



SAN	FRANCISCO	CHRONICLE	DATEBOOK
July 1, 2007
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Total Media Value:  $44,550 (In-Kind Contribution=$13,360)

2007 MEDIA RECAP

KOLO NEWS CHANNEL 8 (MEDIA SPONSOR)

 Created 15-second commercial with festival sponsor recognition.

 Two hundred-twenty one commercials aired between 5/21/07 & 7/31/07.

 Created 30-second Artown ticketed event PSA to air on TV & in casino properties.

 Internet link/banner on KOLOTV.com in February/March & June/July.

 Live Artown representative, artist & performer interviews on KOLO’s “Daybreak”         
  morning show, Monday through Friday each week in July.

 Artown coverage on various news shows.

 Lenox Barn in Wingfield Park.

 Airing of 30-second commercial for Artown’s Ailey II event in February/March ‘07, in   
  rotation.

•

•

•

•

•

•

•

•

Total Media Value:  $548,253*(In-Kind Contribution=$88,970)

RENO GAZETTE-JOURNAL (MEDIA SPONSOR)

 Twenty-six Artown advertisements in the Reno Gazette-Journal (RGJ), including nine ads for  
  Little Book of Artown sponsor, ten for Ailey II & two for EZ Pay Ailey II promotion. 

 Twenty-five thousand, 48-page Artown 2007 full-color programs.

 Eight sponsor ads within the Artown program.

 Ten photo shoots for Artown program.

 Packaging and distribution of 20,000 Artown programs with July issue of Reno Magazine.

 One hundred-thousand 72-page, full-color Little Books of Artown printed.

 Forty-thousand Little Books of Artown were inserted into home-delivered RGJs.

 Entertainment e-mail blast sent to RGJ’s 33,000 person e-list.

 Fifty-thousand American Ballet Theatre & fifty-thousand Hell’s Kitchen Dance video ads on    
   RGJ.com.

 Layout, design & printing of 3700 playbills for American Ballet Theatre & Hell’s Kitchen   
  Dance events.

 Two EZ Pay ads for Ailey II ticket giveaway promotion.

 Forty-thousand banner ads on RGJ.com for Ailey II.

 Streaming Ailey II video footage on RGJ.com, aired in rotation.

 One ad each for Ailey II event in Truckee Today & Sparks Today newspapers.

•

•

•

•

•

•

•

•

•

•

•

•

•

•

Total Artown Cash Investment:  $62,481

Total Artown Cash Investment:  $4,975

Total Media Value:  $5,200
KTVN CHANNEL 2

•      Forrest Hartman’s weekly Monday morning & evening news segment highlighting 
 Artown events that week.
•      Artown banner & link on ktvn.com.

Total Artown Cash Investment:  $0



CITADEL COMMUNICATIONS
(Radio stations: KKOH 780 AM, KNEV 95.5 FM, KWYL 102.9 FM & KBUL 98.1 FM) 

Total Media Value:  $4,080 
Two Artown interviews with Bill Manders on KKOH. 
Promotional ticket giveaways for Artown’s Herbie Hancock event.

•
•

Total Artown Cash Investment:  $480

Total Media Value:  $11,000

FOX CHANNEL 11

•      Creation & airing of individual 10-second & 15-second ads for both American Ballet
 Theatre and Hell’s Kitchen Dance events.
•      Artown calendar, banner & link on foxtv.com.

Total Artown Cash Investment:  $6,000

Total Media Value:  $16,000 
SNCAT

•    Filming and broadcast of 15 Artown events on City of Reno channel 13

Total Artown Cash Investment:  $0

CAPITAL PUBLIC RADIO
(Radio stations: KXJZ 90.9 FM & KXPR 88.9 FM)

Total Media Value:  $6,450
Total of 135 announcements between both stations: 45 announcements each for    

 American Ballet Theatre, Herbie Hancock & the festival overall.
Online listing on capradio.org.

•

•

Total Artown Cash Investment:  $2,925

RENO RADIO REPRESENTATIVES
(Radio stations: KRNO 106.9 FM, KLCA 96.5 FM, KZTQ 97.3 FM, KODS 103.7 FM,  
KWNZ 93.7 FM, KBZZ 1270 AM & KJFK 1230 AM)

Total Media Value:  $11,694 

Total Artown Cash Investment:  $2,194

Creation of a 10-second ad for “Clearing of Wingfield Park” campaign.
Airing of ad for two weeks on six radio stations.
Live Artown PSAs broadcast throughout July on all seven stations.
Thirty-minute interview on “Insight” show, aired on all seven stations.
Creation of Reno Idol ad, plus three-week Reno Idol ad campaign aired on KWNZ (event  

 sponsor).
Live mentions about Reno Idol competition for two weeks on KWNZ. 
Reno Idol website presence on KWNZ’s MySpace page.

•
•
•
•
•

•
•
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KUNR 88.7 FM

American Ballet Theatre, Herbie Hancock & Wingfield Park ad campaigns.
Website banner/link on kunr.org.
Eighty 30 to 60-second “Artown Updates” aired throughout July.

•
•
•

Total Media Value:  $8,900

Total Artown Cash Investment:  $2,970



Total Media Value:  $26,390* 

RENO NEWS & REVIEW

•  Ad buys for festival announcement, Herbie Hancock & Hell’s Kitchen Dance.

•  Eleven-hundred &  thirty-four column inches of editorial coverage.

Total Artown Cash Investment:  $3,590

Total Artown Cash Investment:  $2,050

(Radio stations: KRZQ 100.9 FM, KTHX 100.1 FM, KURK 92.9 FM & KJZS 92.1 FM)

Total Media Value:  $75,600

RENO TAHOE RADIO

Total Media Value:  $6,790

NEVADA HOME MAGAZINE

•   Two full-page, full-color ads in June & July issues.

Total Media Value:  $7,794

NORTHERN NEVADA BUSINESS WEEKLY

Total Artown Cash Investment:  $0

Total Artown Cash Investment:  $0

Total Media Value:  $4,790 

RLIFE MAGAZINE

•      Two full-page, full-color ads in June & July issues.

Total Artown Cash Investment:  $2,695

Production of 60-second ad for Hell’s Kitchen Dance; aired 48 times on KTHX & KJZS  
 week before the event.

KTHX & KJZS were media sponsors for Herbie Hancock event; both stations provided  
 on-air ticket giveaways & a total of 224 on-air promotional announcements. 

KTHX & KJZS provided on-air ticket giveaways & 112 on-air promotional                    
 announcements for American Ballet Theatre. 

Provided table for Artown marketing material distribution at “X Night” event at the     
 Nevada Museum of Art in June & July; Artown included in 168 “X Night” promotional  
 announcements. 

•

•

•

•

•   Six quarter-page, full-color ads between May & July 2007.
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Total Media Value:  $6,800 

SIERRA ARTS MAGAZINE

•  Artown coverage in June & July edition.

Total Artown Cash Investment:  $0



*Formula for determining publication value is total cash contribution + 
in-kind contribution + total publicity inch count at open advertising rate.

Total Media Value:  $2,395 

WASHOE FAMILY MAGAZINE

• Full-page, full-color ad in July edition.

Total Artown Cash Investment:  $0

Total Media Value:  $284,107

ADDITIONAL ARTOWN MARKETING

Total Artown Cash Investment:  $0

Hotel	Property	Contributions
John Ascuaga’s Nugget provided radio, print & television advertising, marquee & website   

 exposure, on-hold call & in-room letter announcements, freeway billboards, property plasma  
 screen & backlit sign exposure for Indigo Girls & Joan Osborne Artown events.

Grand Sierra Resort designed, produced & mailed 15,000 postcards promoting Herbie     
 Hancock & American Ballet Theatre (ABT) events to out-of-area mailing list, designed &   
 displayed freeway marquees for both Herbie Hancock & ABT events, included Herbie    
 Hancock & ABT events in Grand Sierra’s airport video marketing campaign & in-   
 room airing of Artown promotional DVD, in rotation.

Eldorado designed & displayed Sierra Street electronic marquee for Hell’s Kitchen Dance   
 event. 

Silver Legacy included Artown logo on 15,910 postcards promoting Michael Buble event,   
 sent to out-of-area mailing list.                                                                                 
RSCVA	Contributions 

Inclusion in online & editorial calendars.

Inclusion in banners on signonsandiego.com, sfgate.com, sanjosemercurynews.com &          
 con tracosta.com.

Inclusion in 4 e-blasts sent to 28,300 person e-list.

Inclusion in Summer 2007 Special Event Promotion to Northern California (Via and Sunset   
 magazines), Reno-Tahoe Adventure Show for June ’07 that aired in San Francisco & June/  
 July ’07 San Diego Ad Promotion.

Inclusion in Reno-Tahoe International Airport backlit signage & June/July ’07 San Diego     
 Airport backlit sign.

•

•

•

•

•

•

•

•

•

Sierra Pacific Power Company Contributions

Provided use of Reno-Tahoe International Airport backlit sign space for Artown festival   
 promotion in June/July.	
•
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“Artown is a great event and a big event in our community.  Channel 2 is proud to be a part 
of it and to help get the word out about the great aspects of it.”

-Jason Pasco, KTVN News Director
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2007 ARTOWN EXPOSURE

PRINT PUBLICATIONS

Alaska Airlines Magazine
Corporate & Incentive Travel
Delta Sky Magazine
Grand Sierra Magazine
LA Times
Lahontan Valley News
Las Vegas Sun
Menus & More
Moonshine Ink
Nevada Appeal
Nevada Home
Nevada Living
Nevada Magazine
New Mexico Journey
New York Times
North Lake Tahoe Bonanza
Northern Nevada Business Weekly
Northern Nevada Family
Post Bulletin
Reno Gazette-Journal
Reno News and Review
Reporter (Vacaville, CA)
RLife Magazine
RV Journal
Sacramento Bee
San Francisco Chronicle
Sierra Arts Magazine
Southwest Spirit
Sparks Today
Sparks Tribune
Tahoe Quarterly: Festivals of Tahoe
Tahoe Weekly

ELECTRONIC MEDIA

artdaily.org
ci.sparks.nv.us
bostonglobe.com
citizen-times.com
festivalnet.com
flyertalk.com 
gonnahappen.com
kolotv.com
ktvn.com
krnv.com
mercurynews.com
nevadaappeal.com
nevadamagazine.com
sierrasun.com
tahoe-world.com
gotahoe.com
gotorenotahoe.com
reno.com
renosparkschamber.org
rgj.com/datebook
sacticket.com
sfgate.com
tahoe.com

TOTAL 2007 MEDIA COVERAGE CIRCULATION & VALUE

Total Reach 2007 (national & local): 27,110,748

Total Value of Media Coverage Using 3X PR Value Multiplier: $1,970,694

tahoethisweek.com
tahoebest.com
tahoeguide.com
virtualtahoe.com
expocentral.com
azcentral.com
latimes.com
puretahoenorth.com/     
  chamber
dallasnews.com
contracostatimes.com
denverpost.com
oregonline.com
reviewjournal.com
seattletimes.com
tahoedailytribune.com
usatravelmagazine.com
festivalnet.com
eldoradoreno.com
circuscircusreno.com
unr.edu/alumni
capradio.org

Texas Journey
Truckee Today
Via Magazine
Washoe Family Magazine
Western RV News & Recreation      
  Guide

OTHER (TV & RADIO)

KGO-AM

“March 4th Marching Band and Strange Fruit were a HUGE success at the Star Spangled Sparks celebration 
last night.  They helped make this year our absolute best July 4th festival yet.  Thank you for working with 
us to bring Artown to Sparks.  I can’t wait to see what we come up with for next year’s event!”

-Beth Cooney, Executive Director of Marketing, John Ascuaga’s Nugget Casino Resort
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FRIENDS OF ARTOWN
We would like to thank the following individuals for taking personal ownership in helping Artown to 
promote and foster local artists, inspire thousands to participate in the arts, and to bring national, 
cutting-edge performances into our community.  Thank you for being our “Friend”!

Benefactor
Ann Mathewson
First National Bank

Soul Mate
Fred & Margaret DiRienzo
John Prichard & Pamela Belknap  
Lynn Mahannah
Sue McDowell

Best Friend
Dale & Brenda Hermansen
Daryl Drake
Patricia Grisham

Year Round Friend
Altmann Family 
Brooks & Diane Mancini
Bruno & Edna Benna
C.J. & Larry Walters
Christine Fey
Claude Van Marter
Dave & DeLores Aiazzi
Doug Brewer & Victoria Matica  
Ellen Winograd & Gerald Willis  
Evan & Molly Smith
James Lynch, M.D.
Jennifer & Ken Mannix
Julie Ardito
Michele Attaway & John Carlton  
Patricia Ross
Steven Schiff
Stremmel Gallery

Companion
Alpine Power Equipment
Diamond Vault
Gary & Elaine Sargent
George & Lynda Simmons
James Kidder
Jeff & Marna Griffin
Jim & Lynn Megquier
Leah Yvonne Willis
Mary Dobrus
Pat & Johnna Cashill
Peter Maddy

Buddy
Allyson Kreimer
Anne Lavoy
Anne & Michael Nolan
Bill Thyr & Sally Myers  
Brent & Jessica Johnson
Cameron Batjer
Chris &  Eileen Piekarz
Closet Pro of Reno
Gordon & Nancy Nitz
Greg Juhl & Janet Highhill  
Hank Garell
Jan Bitz
Jean Green
Jim & Marilyn Rappaport
John Zamzow 
Karen & Steve Wiel
Kerri Garcia
Kris & Larry Engstrom
Laura Spector & Dale Swinney  
Leroy Palinsky
Leslie Adams
Leslie Dahm
Linda Jarzynka
Lisa Carter
Lynn McQuarrie
Margo Piscevich
Mary Andrews Trampus
Marybeth Goddard
Melvin Ray
Mildred Kolar
Minnie Kujac
Moira Bengochea
Mr. & Mrs. Joseph Donohue
Nancy & James Dunbar
Pat & Stewart Crane
Robert  Cox  &  Donald Richardson
Robert & Virginia Payant
Steven & Sandra Raas
Valerie Truce

Pal
A.H. Henke
Ann Little
Anne Elliott
Becky Czarnik
Byllie Andrews
Catherine Stitser

Charlie & Aggie Fettig
Christina Montella
Connie Backes
Cynthia Widman
Cyrus & Jene Goldin
Dan & Gia Shaheen
Daniel Inouye
Daniel Rosenblatt
David & Tammy Nichols
Deborah Davis
Deborah Falkosky
Deborah Vonarx
Donna Hall
Duane Heitzig
Edmund & Diane Irvin
Elizabeth & Shervin Iverson
Erin Miskimins
Frances Smith
Gail Hurlbut
Ginnie Kersey
H. Treat & Patricia Cafferata
Harlan & Carolyn Fricke
Ike Fujishin
James Kenyon
James & Carol Dolian
Jane Scott
Janet Chubb
Janet Coombs
Janet Daniels
Jean Wells
Jim & Gail Pfrommer
John Drakulich
John & Anne Marie Utter
John & Noelle Hetz
Joyce Murphy
Julie Langman
Julie Sulahria
Karen Burns Brown
Karen Goodman
Karyn Forsyth
Katherine Bacon
Katherine Tresidder
Kathie Richard
Kathy Randolph
Kimberly Brunsvold
Lauren Greenwood
Leslie Martin
Linda Estum

Lynn Atcheson
Marilee Railton
Marilyn Hewitt
Mary Johnson Creech
Max Stein
McKenzie Family
Melanie Van Dyke
Melissa Cunning
Mike & Pat Klos
Monique Baron
Nancy Podewils
Paul & Judith Krefting
Peter Gladstein
Renate Neumann
Richard Robbins
Richard Jones
Ronald Newell
Sharon Engeldinger
Stewart Comer
Susan Robertson
Teri & Bill McCready 

Student
Ann Burgess
Ashley Willingham
Carol Engstrom
Christine Bayer
Cyndy Hobbs
Denise Howard
Grace & Bud Fujii
Joan Shonnard
Joan Tarver
Jordon/Hurrle
Linda White
Reese Tietje
Ruth Pallesen
Sarah Britt
V. Jean Mansfield

 



Reno	Gazette-Journal
July 28, 2007
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This report will provide two bottom line numbers.  A “Total Wealth” number that includes money 
paid to visiting artists and a “Local Wealth” number that will calculate wealth generated here in 
Northern Nevada.  

CREATING WEALTH

ARTOWN FESTIVAL TOTAL MEDIA VALUE*, INCLUDING  IN-KIND

Total Event and Organization Budgets  $1,275,030

*Recorded media values are less Artown’s cash contribution

KOLO $39,575
Reno Gazette Journal $485,772

All Radio  $96,105
Other Local Media Outlets (Reno News & Review, KTVN, Fox 11, SNCAT, Sierra Arts Magazine, 

RLife, Washoe Family & Nevada Home magazines, Northern Nevada Business Weekly)  $74,874
Additional Artown Marketing (casino property marquee and in-room festival exposure and market-

ing collateral pieces, RSCVA, airport signage)  $284,107
$980,433

+
Artown Sponsors

(Funding toward the administration and marketing of Artown)
City of Reno Title Sponsorship of Artown  $244,300

Corporate Sponsorship of Artown  $175,000
Foundation and Government Agencies (less event contributions) $187,141

Little Book Sponsor  $15,000
Other Cash Contributions  $81,551

$702,992
+

Friends of Artown
$26,966

+
Individual Event Budgets

Budgets of 70 participating arts organizations for Artown events

Artown Events Budgets ($665,860):  Ailey II ($37,275), Pink Martini ($42,300), American  Bal-
let Theater ($234,363), Herbie Hancock ($39,959), Hell’s Kitchen Dance Company ($156,525), 

Missoula Children’s Theatre ($9,402), Opening Night ($54,659), American Songbook 
($30,781), Family Series ($25,347), Discover the Arts ($14,976), Movies in the Park ($9,494), 

Art Market ($4,355), Closing Night ($6,424).

Individual Organization Budgets ($463,514):  Great Basin Chautauqua ($95,000), Food For the 
Soul ($41,171), Reno Municipal Band ($11,795), Bruka Theatre ($18,962), Drum, Dance, and 
Didgeridoo ($32,830), Reno News and Review ($31,000), Theatreworks for Northern Nevada 
($11,600), Word of Life Ministries ($13,181), John Ascuaga’s Nugget ($15,090), Sierra Ne-

vada Ballet ($45,000), Creative Performing Arts Center ($7,808), Pops on the River ($40,000), 
Basque Festival ($13,931), VSA Workshops ($8,600), Tocatta ($13,660), For the Love of Jazz 
($11,605), Circus Circus ($17,330), Godspell ($23,562), Water and Rails Pond and Garden 

Railroad Tour ($11,389).

+ 63 additional organizations with events at an average budget of $2,312 each total = 
$145,656.
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Of the estimated 285,000 people attending the month long festival, 491 responded to the 2007 
Artown survey.  17% had zip codes out of the area.  The following consumer spending figures 
are based upon the information provided from the survey results, then applied to attending 
populations.

ESTIMATED ARTOWN CONSUMER SPENDING

Purchase of food and beverages = $5,386,500
(Average expenditure per person $30 X 63% of total Artown attendees)

Expenditure gambling = $1,152,000
(Average expenditure per person $67.37 X 6% of total Artown attendees)

Expenditure on hotel accommodations = $2,102,396
(Average expenditure per person $309.95 X 14% of persons from out of town) 
(Average stay of 4 days)

Expenditure on shopping and gifts = $2,373,538
(Average expenditure per person $52.05 X 16% of total Artown attendees)

Expenditure on special events = $318,386
(Average expenditure per person $82.14 X 8% of persons from out of town)

Expenditure on shows and entertainment = $363,375
(Average expenditure per person $50 X 15% of persons from out of town)

Expenditure at museums = $99,669
(Average expenditure per person $25.71 X 8% of persons from out of town)

Expenditure on recreational activities = $1,239,750
(Average expenditure per person $48.33 X 9% of Artown attendees)

Expenditure on sightseeing = $24,225
(Average expenditure per person $50 X 1% of persons from out of town)

Subtotal:  $13,059,839

*In order to determine a realistic value of wealth created in the Northern Nevada economy, we 
have subtracted all fees paid to artists and performing groups from out of town.

“Simply want to congratulate you on another successful and creative ARTOWN... you and your 
staff are a tremendous asset to Reno and the surrounding areas, and I wanted to convey our ap-
preciation for the value you bring to the area.  Many thanks for all you do.”

-Isabelle Rodriguez Wilson, Executive Director, Boys & Girls Club of No. Lake Tahoe

*Estimated Local Wealth:  $15,673,632

Estimated Total Wealth:  $16,018,294



[ 41 ] 2007 Final Report



[ 42 ] 2007 Final Report

SURVEY RESULTS

1. What is your residential zip code?
 Category 2007% 2006% 2005%
 Reno/Sparks 83  85  88
 Out of Town 17  15  12
 No Answer 0  0  1

2. Who did you come with today?
 (Respondents selected multiple options. Percentages are calculated on number of surveys   
 gathered.)
 Category 2007% 2006% 2005%
 By Myself 7  11  8
 Family 30  50  28
 Friends 42  43  44
 Children 14  17  10
 Out-of-Town Guests 5  5  2
 Other 3  4  2

3. How did you hear about this event? 
 (Respondents selected multiple options.  Percentages are calculated on number of surveys  
 gathered.)
 Category 2007% 2006% 2005%
 Little Book of Artown 32  39  42
 Newspaper 19  34  44
 Magazine 3  7  5
 Website 7  13  10
 Word of Mouth 14  28  23
 Radio 4  8  9
 TV 4  7  9
 Flyer 2  5  5
 E-Mail 4  3  4
 Other 13  23  15

4. Have you ever attended Artown before?
 Category 2007% 2006% 2005%
 Yes 79  80  78
 No 17  18  20
 No Response 1  1  1
 Don’t Know 4  2  1

5. How likely are you to attend more cultural events in the next year as a result of your 
 experience today?
 Category  2007% 2006% 2005%
 Extremely likely  58  52  49
 Very likely  29  33  35
 Somewhat likely  10  12  12
 Not very likely  1  1  1.6
 Not at all  1  0.5  0.4
 No response  1  2  2

Artown staff and volunteers gathered 491 surveys during the 2007 Artown Festival.  The 
following results were generated by the Nevada Small Business Development Center at 
the University of Nevada, Reno.
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6. When you attend an Artown event do you also:
 Category  2007% 2006% 2005%
 Purchase Food and/or Beverages  63  64  66
 Shop  16  13  10
 Participate in Recreation Activity  9  9  10
 Gamble  6  6  NA
 Other  6  4  3

7. Which category best describes your race/ethnicity?
 Category  2007% 2006% 2005%
 Caucasian (Not Hispanic)  86  82  86
 Hispanic  2  4  1
 Asian/Pacific Islander  4  3  2
 African Descent/Black  2  2  2
 American Indian/Native American  1  1  5
 Other  2  2  2
 No Response  4  7  2

8. What is your occupation?
 Category  2007% 2006% 2005%
 Executive or Professional  21  23  26
 Manager or Administrator  10  10  11
 Clerical or Office Worker  5  6  6
 Homemaker  3  7  7
 Technical  3  3  6
 Sales  4  4  4
 Skilled Labor  4  3  2
 Self-employed  8  9  8
 Military  1  1  1
 Student  4  6  6
 Retired  15  18  20
 Arts Professional  1  3  2
 Other  11  12  8

9. What is your highest level of education?
 Category  2007% 2006% 2005%
 Less than High School  2  3  2
 High School Graduate (or GED)  11  9  5
 Vocational School After High School  2  4  3
 Some College  25  21  22
 College Graduate (Bachelor’s Degree)  30  26  32
 Post Graduate  24  28  28
 No Response  7  9  7

10. Which category best describes your annual household income (before taxes)?
 Category  2007% 2006% 2005%  
 Less than $49,999  19  20  18  
 $50,000 - $74,999  19  17  18
 $75,000 - $99,999  18  17  21
 $100,000 or more  28  26  24
 No Response  17  20  19



[ 44 ] 2007 Final Report

(New Question 2007)
11. Do you:  2007%
 Own a Home  77%
 Own a Computer  50%
 Use the Internet  91% 
 

IF YOU ARE FROM OUT OF TOWN

12. Did you come to Reno specifically for Artown?
 Category 2007% 2006% 2005%
 Yes 36  33  43
 No 64  67  57

13. Would you recommend northwestern Nevada as a cultural destination to others?
 Category 2007% 2006% 2005%
 Yes 77  82  86
 No 4  7  6
 No Response 15  12  8

14. How did you travel here?
 Category 2007% 2006% 2005%
 Car 48  48  76  
 Bus 1  1  3
 Airplane 14  18  18
 Train 0  2  3
 No Response 37  32  0 

Pink Martini.  Photo by James WilderHancock
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“We enjoy all the events and look forward to July every year!”

“The acts are great!”

“I love Artown.  I encourage families to come.  It is wonderful.  I love it!”

“We love Artown, support it strongly, and applaud the City and County support!”

“The Park is clean.  The people are nice.  I love it!”

“This is an awesome annual event!”

“This event is so special to the City of Reno, the arts and culture is bursting out the 
seams.  We really enjoy Artown.”

“It’s great to see more family activities coming to our City!  Keep it up!”

“I love Artown!!  I have family coming to visit to enjoy the many events.”

“Great Job!”

“Make Artown year-round.”

“I just moved to Reno.  I love this activity for my kids.  I’d like to see it go later into the summer.”

“I like Artown, and I think it’s a good thing for the City of Reno.”

“Love the area.  Will certainly come back.”

“I really have enjoyed the quality and diversity of Artown - keep it up.”

“Keep up the good work!”

“Keep it going.  Love the website.”

“The events are great, a lot of imagination.”
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Delta	Sky	Magazine
July, 2007
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Reno	Gazette-Journal
July 3, 2007
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August 11, 2007
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